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Introduction

Business Studies is a broad based study of economics, marketing, human resources accountancy and law and encourages you to evaluate and analyse the business environment.
Business Studies students today are the Managers of tomorrow. You will learn the basics behind business problems and develop communication, presentation and decision making skills.

Key Features of Business Studies at the Sixth Form College:
· You will gain a critical understanding of how contemporary business organisations function

· You will understand how the dynamic external environment affects decision-making within a business

· You will gain an understanding of how businesses respond to topical issues such as globalisation, climate change and ethics.

· You will develop skills in manipulating and interpreting data in a variety of forms

· You will present arguments and develop justifications based on available evidence

· You will solve problems and make decisions using appropriate business tools and methods.

Frequently asked questions (FAQ) 

· Do I need any prior knowledge of the subject?

It is not necessary to have studied the subject at GCSE level and most students haven’t. 
· Does this student include a coursework element?
No, Business Studies A Level does not involve any coursework although one of the units in this course is based on pre-released material.

Course Outline:

· AS level units- first year of the course

Unit 1 Planning & Financing a business

During this module you will learn how entrepreneurs start with an idea and develop it into a viable business by careful planning and undertaking market research. You will also gain an understanding of the key financial concepts essential for the planning of small businesses and includes cash flow, break even and budgeting.

Unit 2 Managing a Business 

In this module you will learn about the financial, human, operational and marketing measures a business can take to improve its effectiveness. Some of the topics covered include: recruitment, selection and training of staff; quality and customer service and the marketing mix.

· Advanced level units- second year of the course

Unit 1 Strategies for success
This module focuses on the strategies businesses employ to achieve their aims and objectives. You will learn how businesses measure their performance and devise strategies for improving it through the functions of finance, marketing, human resources and operations. This builds on the concepts taught in Unit 2 of the AS.

Unit 2- The Business Environment and Managing Change
During this module you will examine how external factors can impact upon businesses and the responses they may take. The unit also examines a number of themes which are important in the strategic management of businesses, for example, leadership and corporate culture. Drawing on real business examples you will also consider how businesses can manage change successfully.
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Assessment

AS LEVEL

Unit 1: 1 hour 15 minutes examination 20%

Unit 2: 1 hour 30 minutes examination 30%

A2 LEVEL

Unit 3: 1 hour 45 minutes examination 25%

Unit 4: 1 hour 45 minutes examination 25%
Pass rates for last 3 years
2011

100%

2010
            97.4%
2009

100%

Progression opportunities and career routes
Many of our students progress into Higher Education to study a business or management related course. Some decide to specialise in marketing, finance or Human Resources. Whatever the course or employment this is a useful subject to take as nearly all of us will work in an organisation at some time during our lives and will need to understand how they function.




COLLEGE PRIZE WINNER


The Bob Cant Prize for 


Business Studies





Ben Ferns studied 


A level Business Studies at The Sixth Form College. He was formerly of Sandon Business & Enterprise College and is currently at the University of Nottingham studying Architecture.
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